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CJ GROUP

CJ creates culture across the globe with ONLYONE principles
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CJ GROUP BUSINESS OVERVIEW

CJ CheilJedang (CJ Foods)

CJ Wellcare (Wellness Healthcare)

Cj foodville

Cj freshway
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CJ WELLCARE

Business Status  

Company Name CJ Wellcare (https://cjwellcare.com/)

Date of 
Establishment

January 1st, 2022 (*Spinned off from CJ Cheiljedang)

Employees 130 employees (2022)

Anuual Sales $100 Million (2022)

Distribution 
channels

• Online channel(31%):                 ,              ,               
• Offline channel(35%):               ,           ,             , (
• TM, Home Shopping (24%) Others (10%)

Headquarter Seoul Office, R&D Center : 5F,6F 14, Sejong-daero, Jung-gu Seoul

Factory 21-23, Hongsamhanbang-ro, Jinan-eup, Jinan-gun, Jeollabuk-do

Business Area Dietary Supplement (Distribution, Manufacturing, R&D)

Company 
Organization

R&D
Developing  

individualized raw 
materials and 

formulate them

Manufacturing 

Production of raw 
materials and products, 

as well as quality 
control.

Marketing

Planning products and 
brands, and establish 

communication 
strategies.

Sales
Developing sales 

strategies for both 
online and offline 

channels.
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VISIONMISSION

PHILOSOPHY

Function Nutrition Convenience Personalized
Solutions

Unique technology
&Brand

CJ Wellcare is a leading health functional food company that offers innovative wellness solutions. 
With over 20 years of experience in health functional food research and development under CJ Group, 

we are committed to delivering exceptional customer value 
through our OnlyOne products and services.

C.E.O

We strive to create new wellness solutions for a healthy life for everyone

CJ WELLCARE

CORE VALUES
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BUSINESS HISTORY

A health functional food company with 20 years of professional experience

2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022

● KR Supplement Market Size

● CJ Wellcare Annual Sales

(Unit: mil, $)

(Unit: mil, $)

●

●

●
●

●Market Size and Our Sales Growth Trend

● KR Supplement Market Size
● CJ Wellcare Annual Sales

CJ Wellcare Revenue: $100 Mil

KR Supplement Market Size: $3,800 Mil

Establishment (’02~’08) Growth period (’08~’14) Take-off period (’14~)

2002.01

2002.09

2004.01

2008.08

2008.09

Business was initiated 2009.09

2013.05

2016.01

CJLP133 approved

BlackGinseng got NDI

2022.01

2023.01

CJ Wellcare went spin-off
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Creating a brand that offers wellness solutions with 
differentiated ingredients and technologies

BRAND

High potency&Multi-functional probiotics, BYO CORE Skin, starts with innerb

Every moment of you sweating, FatDown

Probiotics Inner Beauty

Weight Loss

Formulated by nutrition experts, Dr.Nutri

Vitamin&Minerals
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BYO CORE

Brand Portfolio

High potency, 
multi-functional probiotics

Special CareWeight ManagementSkin-Immune SystemGut Health

High-potency 
probiotics 
(50bil CFU)

Skin-Immune 
Probiotic
(CJLP133)

Vaginal Health
Probiotic
(Respecta)

Oral 
Probiotic
(Ora CMU)

Diet Probiotic
(HY7601+KY1032)

Alive
probiotics 
(10bil CFU)

Kids
probiotics 

Daily
probiotics 

High Protein
Probiotic
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INNER B

Brand Portfolio

Skin, starts with

Skin WhiteningSkin MoisturizingSkin Elasticity

Collactive
Collagen

Aqua 
Bank

Glow Shot
Collagen

Glutathione
Film

Snow White

AquaRich
Double-up
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FATDOWN

Every moment of you 
sweating

Brand Portfolio

Fatdown
Booster L-Carnitine

Fatdown Powerburn 
Master Garcinia

Fatdown Cut XanthigenFatdown Tok 
Garcinia

Fat Burning Weight Loss Metabolism Booster
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DR.NUTRI

Brand Portfolio

Formulated by 
Nutrition experts

Mental HealthHigh Potency 
Vitamins

Cardiovascular 
health

Personalised 
Packaging

Multi Basic

Muti with 
Energy

Muti with 
Innerbeauty

AquaCell 
Omega-3

rTG Omega-3 
Triple

Plant-based 
rTG Omega-3

Focus 
Multivitamin

Sleepmate
Lactium®

Focus 
VitaminD
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Cooperate with leading global companies to supply the best products 
to countries around the world

USASouth Korea

PARTNERS

China

| Global network

Canada

Vietnam

Netherlands

Spain

India
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R&D Organization

 Research on plant origin probiotics by CJ’s 
fermentation technology

 Extracting and culturing superior   functional 
strains

 Reinforcing the vitality of Probiotics by 
developing coating technology

 Analytical Method Development and 
Validation for Ingredients standardization

 Functionality and safety evaluation via 
scientific verification (in vitro, in vivo, clinical)

 Optimized formulation development and 
stability evaluation for product Development

Microbiome Center

Cell culture laboratory

 Discovering ovel bioactive ingredients for 
functional foods

• Efficacy validation in cell models
: gastrointestinal / obesity / skin

• Research on molecular mechanisms of 
functional ingredients

Botanic Center

R&D Network

Ministry of Food and Drug Safety
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R&D COMPETITIVENSS

Ingredient name Patent No.

Piper retrofractum vahl. fruits P2011-0041KR

Piper retrofractum vahl. fruits P2011-0040KR

Black ginseng extract P2019-0039KR-P2

Black ginseng extract P2019-0039KR-P1

Rice paste P2017-0225KR

Persimmon leaf extract P2014-0134KR-D1

Extract of grape and schisandra 
chinensis P2013-0274KR-P1

Ginseng Radix P2008-0076KR

CJLP133 P2009-0026KR-D1

CJLP133 P2009-0026KR

CJLP243 P2009-0060KR

CJLP55 P2009-0021KR

CJLP475 &CJLP243 P2018-0076KR-P1
US20210361724A1

| R&D network | Research Results
Patent registrations: 13 cases
Research papers: 9 cases

University
Joint Research

(Basic R&D)

Hospital and 
Saftey Center
(in-vivo/in-vitro)

Government-
funded research 

institute
(Korean FDA)

R&D Center

CJ R&D Center collaborates with domestic and 
foreign research institutes and universities to 
conduct technology research
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“Received approval from for 9 proprietary ingredients 

R&D COMPETITIVENSS

We develop proprietary ingredients through our in-house research laboratory 
and offer differentiated products

Year of 
Registration Ingredient name Function

2004 Hibiscus May help reduce body fat

2009 Rice Bran Extract May help moisturize the skin (Functional efficacy grade 2)

2013 Fruit and Vegetable-Derived Lactic Acid Bacteria
(CJLP133) May help improve skin condition due to immune hypersensitivity reactions

2009 Hops Extract Hops extract may help support joint health 
(Functional efficacy grade 2)

2010 Fermented Branched-Chain Amino Acid Complex 
(BCAA)

May help alleviate fatigue during intense exercise 
(Functional efficacy grade 2)

2011 Pumpkin Seed Extract May help improve bladder voiding function 
(Functional efficacy grade 2)

2011 Tagatose May help regulate postprandial blood glucose levels 
(Functional efficacy grade 2)

2011 Cranberry Extract May help promote urinary tract health by inhibiting harmful bacteria adhesion 
(Functional efficacy grade 2)

2012 Collagen Peptide May help improve skin moisturizing (Functional efficacy grade 2)
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CJ WELLCARE probiotics

CJLP 133 applied products

 Helps to recover Immune balance by 

controlling intestinal immunity.

 Maintains regular Skin conditions preventing 

itchiness(Atopy) with proven Clinical trial

 Approved the 1st KFDA probiotics in 2013

 US FDA NDI (New Dietary Ingredient) 

registration in 2016

CJLP 243 applied products

 Confirmed strong viability and intestinal adhesion 

compared to LGG(299v: published in the SCI-journal)

 Can survive through the digestive system and 

perform its excellent function in the intestines alive.

 Builds and maintains a balanced bacterial flora : 

competes with pathogen and restores intestinal 

microbiota

Strong adhesion & Survivability
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AWARDS

We have received multiple awards, 
recognizing our excellence and innovation in the industry

Consumer's Choice (2021, 2022) 
Probiotics Brand Award

(BYO, Jeonripso)

Jang Young Shil Award (2015)
Ministry of Science, ICT and Future 

Planning (CJLP133 Probiotics)

Presidential Science and 
Technology Award (2015)

(CJLP133 Probiotics)

Korea Food and Foodtech (2022) 
Diet Category

(Jeonripso , Fatdown, innerb)

Korea Consumer Awards (2022)
Diet Health Functional Food

(Fatdown)

Consumer’s Choice (2022)
Best Brand Award in the 
Inner Beauty Category

iF Design Awards (2023)
Communication Branding

(Black 99)
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BYOCORE TVC_30’S
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INNER B TVC_15’S


